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collections) is not intended to be pinned down to a 
museum setting.

The book, however, does not propose anarchy – Paul’s 
contributors fully appreciate the importance of the 
museum in establishing artwork within cultural 
memory, and in supporting artists. They also 
acknowledge that new media’s issues are not entirely 
new – they have a pre-digital historical lineage that dates 
back at least to the first half of the twentieth century with 
the pioneering work of the Futurists and Surrealists, and 
artists such as Duchamp and John Cage (15). Neither 
does this book pit artists against curators. Instead, the 
book explores the friction inherent in the archive’s 
attempt to hold artwork still, while evading the attempt, 
says Paul, ‘is one of new media art’s greatest assets’ (3).
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Visual art and working-class culture do not constitute a 
popular pair in social sciences literature. These two fields 
are rarely studied together, as if they do not belong to the 
same universe of social phenomena. However, Cushing 
and Drescher enthusiastically argue that they actually do. 
Their study emphasises that labour posters have aesthetic 
qualities and politico-pedagogic functions 
simultaneously. Posters in this collection clearly show 
that art and politics are intermingled in such a way that a 
purely aesthetic definition of works of visual art is 
constantly invalidated. Agitation, education and 
organising all have legitimate claims on these works.

Cushing and Drescher’s work brings together more than 
250 posters that shed light on more than a century-long 
history of graphic art created to support the labour 
movement in the United States. The authors gather 
scattered and rarely archived labour posters in a vast 
collection providing access to little-known images of the 
American past. Rather than being an in-depth analytical 
study of labour posters, this work is an effort to 
document and preserve socio-political and cultural 
legacy and memory of labour struggle and posters.

Thematically presented images are grouped according to 
their relations with specific labour issues. The chapters 
following a brief history of activist graphic art deal with 
the historical trajectory of issues and posters. These 

chapters are: Dignity and Exploitation; Health and 
Safety; Women; Race and Civil Rights; War, Peace and 
Internationalism; Solidarity and Organizing; Strikes and 
Boycotts; Democracy, Voting and Patriotism; History, 
Heroes and Martyrs; and Culture. In each chapter, the 
images are chronologically ordered and the authors 
provide contextual information for the posters. 
Although this information is generally descriptive and in 
some of the cases oversimplified, it helps newcomers to 
the field in having a preliminary grasp of the history and 
politics of labour posters. Accordingly, the book is better 
to be read as an enthusiastic call for further study on this 
neglected aspect of US history than as an authoritative 
account.

An important and valuable methodological aspect of the 
work is the objection against the compartmentalisation 
of labour history and the history of labour posters. 
Bringing together these two branches of historical 
investigation situates posters into complex networks and 
relations constituting the lifeworld of working people. 
Visual experience is seen as an integral and constitutive 
part of the reality that the working class experiences and 
acts upon. In this way, the book reinstates questions 
about the separation of reality and representation and 
provides ample opportunities for social scientists to 
revisit existing assumptions about the role of visuality 
and visual art in working-class culture.

In accordance with this view, the book ardently, and at 
some points nostalgically, maintains that visual art has 
an immediate political transformative potential. 
Although the authors deliberately identify themselves 
with the working class, they manage to keep at a critical 
distance from the complicated past of the American 
labour movement.

© 2010 Egemen Ozbek

Glamour in six dimensions: Modernism and the radiance 
of form
by Judith Brown
Ithaca, NY: Cornell University Press, 2009, 199 pages
ISBN 13: 978-0801447792 (hardcover) Price $39.95
Reviewed by Veronica Manlow, Brooklyn College of the 
City University of New York

Brown immediately introduces the reader to the notion 
that glamour manifests itself in a distinct aesthetic found 
in and most significantly inspired by modernist literary 
forms. Her writing, animated by feeling and 
thoughtfulness, introduces us to the form of seduction 
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practised in modernist writing: illusion without a 
material base, life in a ‘gorgeous bubble’. Perhaps some 
readers might benefit by Brown providing a more 
preliminary grounding in modernism. After the First 
World War, art, theatre, cinema, literature, architecture 
and fashion reflected a new modernist cultural moment 
in the rejection of traditional perspective, narratives and 
ornamentation. This break with traditional artistic and 
cultural norms was an attack on the subjective sensuality 
of romanticism on the one hand, and on the idea of a 
purely logical and geometrical rationality on the other. 
At the same time it embodied elements of these opposite 
poles in its rejection of tradition and convention, and in 
its drive toward emancipatory individualism. 
Modernism itself would be criticised for becoming a 
grand system, emancipatory in its goal but lacking in 
sensual joy and optimism. While some strands of 
modernism rejected industrialism and popular culture, 
the idea that what was new was positive allowed 
modernism to embrace consumer culture and, indeed, 
for consumer culture to embrace modernism.

It is within this context that Brown brilliantly explores 
modernist aesthetics, performing a rich and vivid 
semiotic analysis of key cultural artefacts embodying this 
aesthetic in the spirit of Barthes. Glamour, she shows, 
exists in a dialectical relationship with modernism. 
Glamour is the visual expression of high modernism, 
infusing meaning in a bottle of Chanel No. 5 perfume in 
the ‘cold deathliness’ of its substance, comprised in part 
of aldehyde, and in the industrial character of its 
container. Glamour transcends the object, yet as it is 
based in illusion, it must be mediated through language 
and through material objects. The abstract beauty of 
glamour shapes the sublime, sometimes violent texture 
of the language and conventions of modern fiction and 
poetry. The image and the spirit of glamour is created 
through language which is ‘glossy’ and has an 
‘impenetrable surface’, as in Fitzgerald’s The Great 
Gatsby, or through the ‘pure exteriority’ and ‘cynical 
narrative’ of Mansfield’s Je Ne Parle Pas Français.

Brown explores this process not only in its literary form 
but in other conduits of glamour and modernity: in 
cinema and in the implications and significations of the 
cigarette and cellophane. Brown rejects Adorno’s vision of 
glamour as simply a terrible and degraded form of 
consumerist enslavement. There is pleasure and ecstasy in 
glamour, and therefore in modernism, just as there is 
revolutionary potential. Brown illustrates the mechanisms 
through which modernism creates a glamour which in its 
purest form manifests itself in images and associations 
that are more often deathly than vital.

Through her exploration of its alliance with consumer 
culture Brown provides us with a key to understanding 
why the dangerous and mysterious glamour of 
Marlene Dietrich, for example, could have transitioned 
into the democratic, welcoming, vulnerable glamour of 
the pin-up embodied in Marilyn Monroe. Glamour 
today has become variable, and it has become attainable 
not only by the celebrity but all women. Brown would no 
doubt argue that today’s familiar and real celebrity has 
given up glamour. Brown explores a moment of high 
modernism situated in a way of seeing the world that 
has perhaps been conquered by the capitalist system 
with which it began a flirtation. Glamour nevertheless 
still leaves open a space for fantasy. Says Brown, 
‘Glamour and commodity – yes, but not only, and not 
necessarily’ (13).
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Visual Communication Research Designs begins with a 
call for scholars, universities and students to recognise 
the increasing use of, and access to, visual 
communication methods: ‘social process[es] in which 
people exchange messages which include visuals’ (1). 
Author Keith Kenney follows the call with nine 
comprehensive research designs intended to motivate, 
stimulate and provide pragmatic instruction for those 
interested in studying visual communication. The 
designs are also highly transferable to other forms of 
visual and communication inquiry.

Chapter 1 provides an excellent summary of research 
basics. Kenney draws on established voices in research 
methods, such as Miles and Huberman, while also 
speaking to the quantitative/qualitative friction flowing 
across disciplines. His impassioned argument that visual 
communications research requires qualitative methods – 
‘communication involves culture and people, not nature’ 
(2) – is strengthened by his recollection of the difficulties 
he faced moving into the qualitative arena. Be it this 
experience or anticipation of a similarly hesitant reader, 
the book does seem tooled towards recent or possible 
qualitative converts. That said, this audience is the one 
that most needs to be convinced; a review of the 
strengths of qualitative research should only bolster 
those already comfortable with the field.
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